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Session Objectives

Inform members about available tools and
how to use them

Update on press coverage so far

Discuss what's coming next
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Meeting Guidelines

100% Participation

Parking Lot

All iIdeas are valid and valued

Meeting closure will outline next steps

This meeting will follow CEE Guidelines for
Program Meetings
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How Did We Get Here?

Discussions with manufacturers revealed the
need for concentrated marketing effort

Rallied manufacturers, members to “develop
high level messages that provide objective,
credible information about water heater
efficiency”

Sponsors hired GS&F to implement the
marketing and PR campaign
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By aligning our messages, we can
have a greater impact on the market!
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Coalition Name and Logo

O RERGL AR

The Coalition name is
descriptive and easily
identifilable to the initiative
purpose

e Icon and font style reflects =
complementary ENERGY
STAR® colors with an ENERGY STAR

emphasis on “Coalition”

Complimentary graphic
elements provide brand color
consistency in other elements

CEESI 6



How Do | Use the Logo?
Use on web pages,
graphics, etc. to denote @ (E?ﬁh%f gi'gﬁ@

that your efforts tie into a i

larger effort backed by
manufacturers, the

-
government and ENERGY STAR
efficiency programs
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Coalition Website (eswaterheaters.org)

The website serves:

as a valuable reference
resource for Energy Efficiency
Programs, manufacturers, and
other entities

to inform contractors and

consumers on high efficiency
water heaters

to highlight the benefits of
ENERGY STAR qualified
models

as a link to other appropriate
websites, articles, etc.

Qe B

to showcase press releases,
recent news, video clips, etc.

CEEN 8



How Do | Use the Website?

As a place to drive consumers _ -
and contractors for more e B W
information == Wi
As a reference, when
combined with E=r =
www.energystar.gov

As a hub to review materials | -1 -
for approval = e
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E-newsletter

i [T —

o%?ﬁﬂg?gﬁﬂ - E-newsletters are distributed to
sponsors and partners on a
periodic basis to maintain
communications. E-newsletters
may include updates, request
opinions, identify best practices,
and include other relevant
Information

We're building a mailing list of
consumers and contractors
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How Do | Use the E-newsletter?

O RERGLHAR
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A way to

o Stay up to date on the latest
activities
e Share information on

developments at your program
with peers

e Push information to
consumers and contractors
interested in efficient water
heaters
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E-card

E-cards provide an
Inexpensive communication
tool for invitations and
announcements
e This particular e-card was
distributed to trade media

announcing a Coalition press
conference

Bl
MAKE GREEN.

The Mext Phase of Water Heating Is Here.

You ae corclialy ime | 1) % ChMl annoumoemment

ed i 3 special anno

rary 21, at 10 am, at BASF

uuuuuuuuuuu
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How do | use the E-Card?

Announce training events to
contractors in your area,
rebates to your rate payers

GO GREEN,
MAKE GREEN.

The Mext Phase of Water Heating Is Here.
¥ou are cordially imaed b0 a specal annoumcerment

e Wednesday, lanuary 21, at 10 am,, at BASF
Corporation, Boogh #C4673

@iigisy B CEEZ
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Powerpoint Template

A template for powerpoint Media Tour Results

presentations maintain the

« |mmediate Results:
Ll L WY} =l =]

look and design associated
with other materials

@ RERTSIAR

HVAC Trade Publications
Media Tour
April 2009

CEEX
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How do | use the Powerpoint Template?

Please use this presentation
If you are going to make a
presentation as a
representative of the
Coalition

We may also develop
presentations that cover
specific topics for members
use

* For example, presentations

for training and outreach to
Installers

Media Tour Results

Ll [ AAd =l =] (% 1 L. b i

@ RERTSIAR

HVAC Trade Publications
Media Tour
April 2009

CEEX
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Tote Bags

Eco-friendly tote bags are
desired giveaways at trade
shows and other events. Bags
are hunter green color (color
associated with being
environmentally friendly) and
display the logo

« Various elements such as media

kits or fact sheets can be
Inserted for hand-out information
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How do | use the Tote Bags?

Use them as give aways at trade
shows, training events, green
fairs for consumers, or any
location at which you are
presenting on your water heater
rebate programs

Fill them with information about
ENERGY STAR water heaters
and your efficiency programs
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Portable Banners

- NEWERAIN
WATER HEA."NES

,‘pﬂ'\j. ! quaukien

Pl WATER HEATERS

vt 5 |

Front and back banners,
along with portable stands,
provide attention-getting
signage at events, high
traffic areas such as lobbies,
etc.

o Stands can be adjusted to a
wide range of banner sizes
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How do | use the Portable Banners?

THENeweRMOHE 2~ B Available to borrow
NATER HEATING o Bt i e,

N We can ship it to your trade
] e show, home fair, training
o program, etc.

Use it any time you want to
make a big, visual statement
about water heater
efficiency
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Customizable Banner

MORE EFFICIENT&

; ¥ OUALIFIED WATER HEATERS
[EEE

; o e =
E T i - T N
- e s ‘-'E__M . w ""&3_
(@ TREREY AR
AR

-F
—
’ .
-
o 5 il
5 |
e ol

In addition to the Coalition
banners, creative files are
available to all sponsors to
customize as desired
» Center section offers
space for company/

organization name, logo,
key message, or offers
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How do | use the Customizable Banner?

MORE EFFICIENT&

| G ‘E?ﬁtiat-b? ﬁir@ﬂ

We can ship the graphics
file to you, you can add
your information and print it

Use it for your events

Print up small banners to
place in distributor show
rooms to alert installers to
ENERGY STAR water
heaters and your programs
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Fact Sheet

Fact Sheet serves multiple @ FRERGSAR
uses, ranging from distribution
to media contacts to trade
organization handouts

 The Fact Sheet provides a

valuable overview of CEE and
the Coalition’s initiative

N
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How do | use the Fact Sheet?

As a handout at your fairs and @ FRERGSAR
events

As part of your press kits
announcing your water heater
programs

Any time you want to draw on
the credibility of a wider group

Wl i v Cwrmartiees b Energy fHeamor?
Thg oty M g B
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Customizable Statement Stuffers

Save Money, Reduce ‘I'n:r
Home's Energy Consumption

Wiaber hesten repretent up 1o abaut 15% of an verage household's
A averall energy consumpton. Upgrading 1o mn EMERGY STAR® water
\ heater could wmprove. your home's overall energy consamphion By an
estimgted 10%—50%" and, in the long run. help you saee money on
utsity Bills

: = 0 m
i ' ) iy
» i i Il ey A / i

Two front side layout
options with customizable
back side design reinforces
the key benefits of
ENERGY STAR water
heaters to consumers

vy Save Money, Reduce Your
Home's Energy Consumption

@%rﬁﬂ!nﬂ!kﬁ?ﬂ!k e EMERGY STAR ned 1|

Water Heater For Your Home?

LT Pl
ity hilly cver thee life of your water hester

Reduoe demand on utity comganess
dit anad possible local moenires
0 SRORRCNA

ay quality for a

To keam maore, visit
wwew eswalerhealers org
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How do | use the Statement Stuffers?

e
Y eve money, Reduce
Save Money, Reduce Your
Home's Energy Consumption

> Save Money, Reduce Your
o Home's Energy Consumption

Witer hestens represent up 1o abaut 15% of an iverage household's
averall energy tonpurmpton Upgrading 1o an ENERGY STAR® water
heater could improve your home's overall energy comuamptian by an
‘pstmated 10%—50%" and in the long run. hefp you saee money on
ubdity Bills

R 6%
. 4 v |
] Wi | R sk A b

Water heaters represent up 10 about 15% of an
average household s overall gnergy consemption
Upgrading to an ENERGY STAR™ water heater
could improve your home's owerall enargy
comsumpion by an estimated HM%—50%" and, n
the long n, help you save monsy on uslity bills

Artar gy man g sy

To announce your water
heater efficiency program to
yo u r rate p aye rS uw::-# ;ﬂs;huiv;‘:llmwp::— life of your water hestr

Feduos demand on ubify comganess

i Why Get An ENERGY STAR®
Water Heater For Your Home?

e deywhers s T e St
= Wou may quality for a federal e ordit and possible local noenses wwm =
g 11T & )

senms, O SURNR
wvew Eswalerheatens, ong
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Press Release

A graphic masthead supports |3
the Coalition identity and @%Eﬁhm
reinforces consistency of logo

and graphics m
Press releases are used to O%?ﬁh?;f‘%é“ ﬁ. j
¥ ol

highlight recent neWS’ www.eswaterheaters.org

FOR IMMEDIATE RELEASE CONTACT: Tara Tocoo
GSAF

developments, special events, 5
mIIeStonesj etC' to a targeted LEADING WATER HEATER COMPANIES SERVE AS PARTNERS
media database

Compantes Ofer Several ENERGY STAR Model Dptions for & Vanely of Needs
to Distnbutors, Wholesalers. and Consumers

BOSTOMN, MA, (May 28, 2008) ~ Four leadng waler heater manuiaciuners—Bradiond White
Whatesr Hepters, Rhaem Water Heating, Rinmal America Corporation, and &, 0. Smith W.aref
Heaters —have joined krces with the Consortium for Emer gy Eficiency (CEE) to become par af
the Coastion for ENERGY STARE Water Heaters

Ba mmg: uany 1, 2008, rrmuhmrrmwn allowed 1o apply the ENERGY STAR ma.rthf

ret Fevee (v Sy owjmlifuing mendets Ear s e fe il wopled hantee 1r e sBndhis ing £
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What has the PR Campaign Achieved?

Covered In

* Appliance design

PHC News E-Newsletter
Contractor Magazine

Bath & Kitchen Pro E-News

« MSN Money

e ...and many local news outlets!

Media Tours to Publications reaching over 1 million
relevant trades people

Invitation to have a quarterly column in the PHC
News on efficient water heaters
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Next Steps for the Coalition

Work to engage efficiency programs,
distributors and installers on a local level

 Want manufacturer feedback to help optimize
these approaches

Integrate campaign tools and efforts into
efficiency program installer training and
outreach efforts
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Preparing for the ENERGY STAR
Transition on September 1, 2010

Where do we need the market to be when the
ENERGY STAR moves to 0.67 EF?

How far are we along that path?

How much lead time do your programs need
to transition from 0.62 EF to 0.67 EF?
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Contact

Kara Rodgers

Senior Program Manager
617-337-9262
krodgers@ceel.org
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