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- 3W Light Engine - Dimmable
Hibbell [l__:EJ'J"j"{i_n_LEL_D_ = 27OOK CCT = NICkeI & Bronze FInISheS
- Several Shade Types & Colors/Patterns

Applications — used in residences over counter areas

Design Note — 2700K CCT was selected because these
products are predominately aesthetic and need to
compliment kitchen design, stressed dimmability, warmer
CCT helps maintain aesthetic intent of art glass

- 3W Light Engine - Dimmable Copenhaven

- 3500K CCT - Nickel & Bronze Finishes
- Chandeliers, Wall Brackets & Pendants

Applications — residential dining/living

Design Note — 3500K CCT was selected because
these products are more task oriented, stressed

dimmaubility, clearer translucent glass designed to
promote halogen appearance Starlite
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HubbelllLighting'iinc.

- 5W & 12W Light Engines

- Dimmable

- 2700K & 3500K CCT

- 4" & 6” Recessed Downlights & Adjustables
- 6” Surface Mount

Applications — used in both residential and light
commercial applications

Design Notes — offered in 2700K for residential
(aesthetic), and 3500K for light commercial
(task) applications, stressed dimmability
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- 1W LED Modules

- 250W Dimmable Driver

- 60W Driver (non-dimmable)
#  _2700K CCT

HubbelllEighting linc. A » e

Applications — cove, in/funder cabinet

Design Notes — selected the warmer 2700K CCT
with residential aesthetics in mind, 250W driver
iIs dimmable

- 5W Light Engines - Dimmable
- 2700K CCT - Multiple Finishes Step Lights |
- Horizontal & Vertical Louvers (P6827/P6828) |
- Wet Location (P6829)

Applications — indoor/outdoor residential and light
commercial

Design Notes — selected the warmer 2700K CCT with
residential aesthetics in mind, stressed dimmability
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HubbelllLighting'iinc.

- 5W & 12W Light Engines
- 3500K CCT

- Wall, Post, Chain Hung

- Dark Sky (Strata)

Applications — outdoor residential

Design Notes — halogen-like 3500K CCT generally
accepted for outdoor applications, task oriented

Strata _
L)

Lakeland

Greenridge

VERLTNE

LED LIGHTING
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HubbelllCightingiinc. Materials

- Product Catalog

- Product Brochures

- Specification Sheets
- Website

- Photometrics

B

Target Channels

- Buyer Groups

- Trade Shows (USGBC, IBS, PCBC)
- Big Box/Showroom Retail

- Electrical Distributors

- Builders

Customer Focused

PROCRESS - Builder Books
- Webinars

- Application Layouts

LIGHTING

FVERLUME

LED LIGHTING
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Hubbell Lighting, Inc.

Consumer Education
IS key for all of us!

Home Depot Carton for Greenridge Series
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Hubbell Lighting, Inc.

- Hubbell Lighting headquarters
- Located in Greenville, SC

- Opened in 2007

- LEED’s Silver certified

tionsCenter
www.lightingsolutionscenter.com

- 25,000 ft2 facility
- Located at HLI Greenville, SC Headquarters
- Education classrooms and 75 seat auditorium

- Training labs focused on daylighting, light pollution, energy, & LED
- Offers training seminars on various technological, legislative, & application topics
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Hubbell Lighting, Inc.

B A1

. utionsCenter
www.lightingsolutionscenter.com

The LSC team is comprised of experts in lighting technology, applications, and
legislation/code. This knowledge is passed along to customers to posture HLI as
a go-to source for information. The LSC also keeps HLI informed and provides a
solid platform to acquire voice of the customer.
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Hubbell Lighting, Inc.

Energy Star —

o Great promotional tool, but 2 standards for the sam e brand logo has
created confusion in the industry and with consumer S.

o Decorative products designed for aesthetic affect n eed to be
gualified differently than functional products.

o Standards pressure LED manufacturers to improve eff icacy, but
manufacturers need some lag time for development, p romotion,
inventory management, etc.

0o Chasing efficacies to improve SSL fixtures that far exceed efficiency
of traditional sources results in higher costs.

LED & Driver Manufacturers —
0 Getting better at helping OEM’s match chips to fixt ure designs

Q{-ﬂb 0 6-12 month NPD cycles, old chips are stocked for an  other year
v ¥ % o Color consistency — improved with ANSI bins
Q}:* o CRI - some mfg’s do not satisfy E* requirements (75m  in)
| o Few reputable driver mfg’s that offer quality, dimm ing, and cost
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Hubbell Lighting, Inc.

Target Markets —

0 Increasing Energy Star minimums (e.qg. efficacy) wil | require use of
higher performing, more expensive components.

o Primary target markets are light commercial (3-5 yr payback).

o Residential still a niche market due to price point s (7-9 yr payback).

o Voice of the customer is mixed between traditional and unique SSL
designs.

Education —

o Market flooded with low cost LED lamps and fixtures of varying
types. Performance is generally lacking creatingc ~ onsumer
confusion and distrust.

o Marketing collateral will need to be refreshed cont  inually to keep up

with improving LED efficacy and Energy Star criteri a.






