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1. High Cost

”)

2. Lack of Consumer
Demand
3. Lack of Sales Skills #

4. Industry Resistance
to Change

5. Lack of Technical
Infrastructure
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1. High Cost

2. Lack of Consumer
Demand

* When growth is sufficient, integrate ENERGY STAR into regional MLS
* Consider training for appraisers and lenders

3. Lack of Sales Skills

* Cross market with ENERGY STAR qualified products

nt training
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4. Industry Resistance
to Change

5. Lack of Technical
Infrastructure
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