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Overview: I-!ope to An_swer ort TP
the Following Questions g

- What is ENERGY STAR?

« What are ENERGY STAR'’s guiding principles
for spec development?

- What are the upcoming ENERGY STAR
commercial food service (CFS) specifications?

« What is ENERGY STAR for utilities?
« Who are ENERGY STAR’s stakeholders?

- What marketing and outreach support can
ENERGY STAR offer its partners?

* How does ENERGY STAR promote utility
partners’ incentive programs?
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What is ENERGY STAR? s

ENERGY STAR

* Program description: Voluntary federal program from
U.S. Environmental Protection Agency (EPA) and the
U.S. Department of Energy (DOE) that helps consumers
and businesses save energy, save money and preserve
the environment.

« Mission: market transformation through simplified
branding of energy-efficient products and buildings
(specification development).

* Funding: Federal government.

« Successes: In 2007, Americans purchased enough
ENERGY STAR products to avoid greenhouse gas
emissions equivalent to the emissions from 27 million
cars and saved $16 billion on utility bills.
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What are ENERGY STAR’s Guiding ||
Principles for Spec Development?

ENERGY STAR

EPA and DOE consider the following:

« Approximately 25% of available models can obtain the
ENERGY STAR.

- Significant energy savings will be realized on a national
basis.

« Consumers can recover cost difference within five years.
« Specifications do not unjustly favor any one technology.

- Labeling will effectively differentiate products to
purchasers.

* Product energy consumption and performance can be:
— Measured and verified with testing.
— Maintained or enhanced.
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Upcoming ENERGY STAR
Specification Development Activities?
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Glass Door Refrigerators Griddles

Commercial Refrigeration Spec V2.0 Draft 2 Release Soon C OvenIsD od
Effective 2009 omment Perio

Open for Draft 1
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Flake and Nugget Ice Machines Large Vat Fryers roweFlow \F/’;(Ia\;eRSinse Spray
Depending on Resources
Dependent on development of p 20% 05010 Work will begin 2009

o) ARI certification program
EPA Initiate 2009 5



Utilities can define, educate, and promote cost-effective
energy savings through a single designation: ENERGY STAR

 Residential initiatives
« Commercial initiatives

* Product specification
— Commercial Food Service program

« Energy Efficiency Program Sponsors
— Utilities can join as partners
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ENERGY STAR works to engage
all key players within the food
service distribution channel.

— CFS product manufacturers
(ENERGY STAR CFS partners)

— AutoQuotes

— National Restaurant Association
— CFS dealer associations

— Quick-service restaurants

— Green Seal (enviro. certification)
— FSTC

Partnering with utilities to promote
energy efficiency

— Demand-side management
beyond CFS: homes, lighting, etc.

..' focus on energy- EDISON'

The poaver is within you.

SOUTHERN CALITORNIA ‘ FOOD SERVICE

WAREHOUSE

An EDISON INTERNATIONAL® Company




What Marketing & Outreach Support Does

ENERGY STAR Offer Its Partners?
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ENERGY STAR
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Visit www.energystar.gov.
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Food Service Equipment Distributor
Leverages Energy Efficiency % focus on energy-
s Program to Reach Profit Goals

'ENERGY STAR®, 5.5, Enviranmantal Protsetion Agsncy program, helps us sll save money and

protsct our snvironmant through ensry sfficiant products and practices. For mors information,

The s i wthin yos.

Kessenichs Lid, afood servios squipment disributor based

in Madlison, Wisconsin, has tume the promaticn of ENERGY
STAR* qualified commercial faod service ICFS) equipment inta
ahighly suscessful business strategy. Like any good busiress
strategy, Kessenichs current promation of energy-effident
CFS equipment has increased total profits and enhanced

the company's reputation far excellert customer service.

+ Expanding staff expertise bevond quipment to include
ather energy-saving oppartunities for commercial kitchens
i2.q.,lighting), and sharing this information with customers

Another key element of Kessanichis business stratagy was

providing sales staff with the tols, information, and education

needed to effectively sell energy-afficient equipment. Tro staff
members researched and created a master book that provided

for the entire sales process. This book

customens ity of their
‘commerial kitchens by seling them ENERGY STAR qualified
CFS equipment. This strategy has notonly raised Kessenich's
wisibility in the marketplace, but also signifizantly augmented
sales, resulting in nearly 3 60 percent sales increass of ENERGY
STAR qualified CFS aquipment in ona yaar.

Hilton

i [

We at Hiton are proud to partner with ENERGY STAR and do our part to improve the environment. At
Hilton, our combined efforts to save energy in 2003 were eguivalent to removing over 4,000 cars from
the road or planting 5,540 acres of trees. By working together as a team, we will continue to serve as

stewards of the environment, and leaders in the industry.

A kay element of Kessenich's businass srategy was
partnering with Wisconsin's energy effisiency and renewabla
energy initiative Foous on Energy. Fosus on Energy offers
awids range of incentives for ENERGY STAR qualified CFS
‘squipment, as well 35 other energy eficiency solutions for
commercial kithens. In 2006, Kessenich's management
teamed with an energy advisor from Focus on Enargy to
leverage shared interests in cutting costs and energy use

in commercial kitchens. This relationship became the basis
of Kessenich's fruitful business strategy promating energy-
afficient equipment

Tomaximize the benefits of this partnership, Kessenich's
emplaved a number of intemal strategies to increase profits
andl help sell energy-eficient equipment. Some of thess key
Stape o succass inzluded:

« Educating staff on energy-efficient equipment benefits and
available incentives.

- Educating customers onthe cost-saving benefits of
ENERGY STAR qualified andl energy-efficient CFS
aquipment, which included placing signage anthe
showroom floor highlighting Foous on Energy incertives.

= Taking steps to make the incentive application process
easier for theil customers.

included information about equipment models digible for
Fecus on Energy incantives, as well as compariscns of cuality,
performance, and energy savings between energy-effisient and
standard equipment medes,

The master book was supplemented with infarmation and links
tothe ENERGY STAR and Focus on Energy online calculators
10 help estimate the monetary savings achieved with energy-
efficiant CFS equipment. Kessenich’s sales staff was then
wained on this information, natified of the available sales tocls,

Kasaarich's Al Augustine with an i machine
displmying rebats snd anargy eHicienay sigrage.

CHANGE FOR THE
BETTER WITH
ENERGY STAR

Tt

Case studies
posted on Web
site

Promote CFS incentives

n leverage ENERGY STAR
Ing materials for energ

to help

Froducts that eam
he ENERGY STAR™
prevent greenhouse
emisslons by meeting
st energy eMcizncy
gullines sat by the.
U.5. Emdronmental
Frotection gency and
he LS. Department
af Energy. Laam more.
at wwwenergystargoy

To learn mere ot
Facus on Energyt* call
800.762.7077 or skt
focusonensrgy.eom

ENERGY STAR® Commercial Food Service Equipment:
Ice Machines

HERGY STAR qualiied commercial s mashines
offer busiesses & great cpportun
enerdy, weter and money. Each nk uses
sinifcantly less enerdy and vater than stendand
moedels, helping to cut operating sosts 24 hours &
day, 365 days a year

ENERGY SAVINGS BENEFITS

= Commercisl ice machings that have samed the
ENERGY are approximately 15 percent
mor= enery ffiient than standard medels.

= Exch ENERGY STAR qualified commercial ios
machine can save appraximately 1,200
Kilowstthours (KWh) pr year, or mor than
£100 per y=ar on utility bils.

WATER SAVINGS BENEFITS

m On mverage, ENERSY STAR qualified ios
machines uss 10 percent less watsr than
standard models

= Each ENERGY STAR qualifisd ics machine
can reduce water usage by nearly 2,800
gallons per year

QUALITY BENEFITS

® To mest ENERGY STAR standards, many
qualiied medels possess betterdesigned
iefrigeration  systam  compenents that
require less maintenance and estend the
quipment’s langesity.

LIFECYCLE SAVINGS

® An ENERGY STAR qualified commercial
iz machine can save mare than 3950 in
utiity bills fenergy and water) over the
quipment’s lifetime.

LEARN MORE
To laam more about ensrgy sfficiency inosrtives
for the food serice industry, call Focus on
Energy at 800.762.7077, or visit aur Web site at
focusanenergy.comy/foodsanicsincentives.

© 2008 Wnassrain ot an Enany 83541 5008 G

FOCUS ON ENERGY INCENTIVES

ENERGY STAR Qualified
Ice Machines:

focus on energy”
Tho e b itk .

Creative ways
of promoting
efforts




How Does ENERGY STAR Promote | onergTig
Utility Partners’ Incentives?

ENERGY STAR
Rebate Finder available at

« ENERGY STAR Rebate Finder Www.energystar. qov/cfs
on Web site. = e

» Annual program guide list CFS &
incentives found around the U.S. [ “asimmime

. . . %"rﬁﬁ? energystar.gov
and document is distributed to all
interested organizations.

* Presentations, webinars, and R E
general outreach.

F5 0O

2008 ENERGY STAR® Commercial Food Service Program Guide

The 2008 ENERGY STAR Commercial Food Senvice [CFS) Program Guide provides an overview
&f sseat ity sonsores srograms for ENERGY STRR cusited CFS saupment (ryers. ot focd
ing cabinels. solid door refrigerators and freezers. ice machnes. dishwashers, and steam
el ) Thiz gulle provides nformation 3bout Inoentves, marketing achviies, contact
informaton, ] Sthe veleuaat detats for progeams sponsored by ENERGY STAR pariner wiies
and program sponsors. On an as-nesded bass, as programs change and new Uity programs and
e ENERGY STAR cualfied pructs are munchet, S wl updae s program gue.
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ENERGY STAR

Questions?

Contact Information

Jeffrey Clark
ICF International
Consultant to EPA’s
ENERGY STAR CFS Program
Washington, D.C.
E-mail: jclark@icfi.com
Phone: 202-862-2976

wEPA Learn more at energystar.gov



Extra Slides

ENERGY STAR

« ENERGY STAR Specification
development process.

» Specification development graphic.
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ENERGY STAR Product
Qualification Process mmrerm

« ENERGY STAR specifications leverage testing
standards already set in the marketplace (e.g., NSF,
ASTM, ASHRAE)

* Products may be tested by the manufacturer or by a
third-party

« Manufacturers self-certify that products meet the
ENERGY STAR eligibility criteria by completing and
submitting a Qualified Product Information (QPI) form

« EPA polices the use of the ENERGY STAR mark at
trade shows, industry trade publications, reviewing Web
sites, and by following-up on information on possible
logo violations from industry

<EPA 12



ENERGY STAR Specification @¥¥-
Development Cycle T




