Three Percent Less Energy Pledge
Laura Barker — VP Marketing
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Our Corporate Vision and Line of Business Challenge

Develop an integrated communications effort that efficiently
delivers on our customer promise

and...
Create messages that get customers’ attention
Increase awareness and participation in EE programs
Increase conversion leads

Be inclusive of all customers in our footprint
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The Customer Promise is Built Upon the Foundation o f
the Vision
What the The Power of Action A
Customer Sees
. We are the Energy Management Partner N
t: romise to dedicated to taking action that improves
e Customer . .
customers’ lives and communities
Emotional Benefits to N
the Cust .
(hat we want Ustomers Trustworthy, Knowledgeable, Responsible
to feel about NG)
Functional Benefits N
(tablestakes) to the Safety, Reliability, Forward Thinking
Customer . . .
(what we deliver to our Customer Focus- Respectful and Efficient (time and ¢~ o0st)
customers)
N\
We, at National Grid, will be foremost international electricity and gas
company, delivering unparalleled efficiency , reliability and safety, vital to
Vision the well-being of our customers and communities
We are committed to being an innovative leader in energy management
and to safeguarding our global environment for future generations
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National Grid Message Architecture

Promise:

Energy Management Partner dedicated to taking action that improves customers’
lives and communities

Benefit Messaging
Reduction in energy usage (Environment, Savings, Energy Independence)
Safety
Reliability

Proof Points:

Energy efficiency Capex

Smart Community involvement

Conversion Corporate commitment to sustainability
Renewables
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Our movement...

“| promise to use 3% less energy every

year for the next 10 years”
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How does this impact customers?

What is the Three Percent Less Energy Pledge?

A new initiative designed to help customers reduce energy consumption
A proof point for our strategic vision

Supports our customer promise

What is the benefit to customers?

Customers can...

Reduce
carbon

Reduce
energy Control energy

IS S

use COsSts
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What will customers see?

Television and radio advertising is the centerpiece of the 3% Less
campaign

Four TV and radio commercials with different calls to action

Two TV ad examples...

60 second 3% spot 60 second ‘energy

efficiency’ spot
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What will customers see?

Decal for customer
New web site, powerofaction.com

Digital (online) advertising

THE LESS ENERGY YOU USE,
SS YOU PAY FOR.

Digital Banner

CLICK TO LEARN MORE.

3.

nationalgrid
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Decal , %

powercfaction.com

Web Site
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W we all reduced our energy consumption byt 1 ¢
3% & year for e next ten years, the Impact would be hugs.

But everything storts with you.
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What can customers do?

Take The Pledge! jo e
Visit powerofaction.com and take the pledge 3%
Take the free energy audit

powero faction.com

Take simple steps to reduce energy consumption

Display the badge/decal and spread the word

Take action to reduce energy consumption.
The 3% Less campaign is designed to be inclusive of all customers
by providing numerous ways for them to participate including:
Our award-winning energy efficiency programs
Converting from oil-to-gas heat

Simple energy conservation methods’
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Powerofaction.com
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Energy Evaluation
Efficiency

Conversion

How do | Convert?

Conservation

-k

What Can You Do?

a The 3% Less Initiative

Special Offers Residential:
NH UPSTATE METRO  R)
MA NY NY

Own a business?

Own an apartment building?
Learn more here.

Select your area for more information.

Convert to natural gas

Matural gas is the cleanest buming fossil fuel =it produces no soot or fumes.
Corverting to a natural gas heating system has so many advantages, you may
wonder why you haven't done it already!

It’s good for the environment

A typical home that converts to natural gas
heating will emit up to 40% less CO2 and up
to §9.9% less sulfur dioxide — two major
contributors to climate change and acid rain.
Converting also reduces emissions that
deplete the ozone and contribute to
respiratory illnesses like asthrma, One home
converting to natural gas will take up to
183,000 pounds of carbon dioxide from the
ervironment. That's like taking six cars off
the street for a year.

It’s good for the country

e -

LOGIN

What is National Grid Deing?

Climate Change

Solar Power News

Get your
Personal
Energy
Evaluation

Conservation

V"

Consetve energy, reduce your
carbon footprint, slow climate
change.

Learn how ==

Go with the floe

p=pd ~£

What's your environmental
impact?
Join the movement ==
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Preliminary Campaign Results

“Do It Now”
Extremely Positive Response versus Lead and Sales Objectives on Target
Control and Test
LD 103.9%
4.00% 31% 100% -
3.00% - 80% -
2.00% - TT3% 60% -
1.00% -~ 40% A
0.00% - 20% A
Residential 3% "Do It Now" Residential Control All 0% -
All Regions Regions Lead to Goal
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Next Steps

Sustainable campaign
Social media

Measure awareness

PR element / grass roots

Continue to build on movement



