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Electronics is a 
growing end use 

with unique 
challenges

Need for 
common and 

consistent basis 
of information

Greater level of 
effort and 

resources is 
required

- Product proliferation
- Rapid technological 
evolution
- Small per-unit savings
- Industry stakeholders 
who are less familiar with 
efficiency programs

- To identify new
program opportunities
- To create cost-
effective programs
- To evaluate
program outcomes

The Need for the Center at CEE
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Innovation #1--Up and Running

Defining needs of energy efficiency 
community and getting data to meet them
• Pool resources to purchase national sales and 

forecast data
– Local data at a discount

• Provide monthly updates
• Added ENERGY STAR® qualification to sales 

data set
Enables:
• Close tracking of market penetration
• Forward-looking discussions on new program 

opportunities and models
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Innovation #2--Full Potential in Sight

Use member and industry feedback to 
design an online platform to meet needs 
unique to consumer electronics
Enables:
• Program administrators to test and exchange 

program information with benefit of a considered 
and organized basis



5

Now Next

Tools for shared 
information 
assessment

Specialized access to 
current resources

Invite industry to play

http://www.ceeforum.org/�
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Innovation #3--Coming Soon

Consistent and coordinated outreach to 
industry representatives
• Toolkit
• Online industry forum

Enables:
• Two-way information exchange
• An industry primed for partnership
• Program designs that work for industry
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2011 Sponsors

BC Hydro
Commonwealth 
Edison
Con Edison
DTE Energy
Efficiency Vermont
Georgia Power
LIPA

NYSERDA
NEEA
Salt River Project
SMUD
Southern California 
Edison
TVA
Xcel Energy
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Where Could This Go?
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For More Information

Margie Lynch
Senior Program Manager
617-337-9277
Mlynch@cee1.org
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