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Today

• About ENERGY STAR
• ENERGY STAR for Products
• ENERGY STAR for New Homes
• Home Performance with ENERGY STAR
• ENERGY STAR HVAC Quality Installation
• ENERGY STAR for Commercial Buildings
• ENERGY STAR for Industry
• Campaigns
• Resources



What is ENERGY STAR?

• Protects the environment through superior 
energy efficiency

• No tradeoffs in performance or quality
• Cost effective
• Source of authority 

– Government-backed symbol providing valuable, 
unbiased information 

• Binary (Y/N)
• Power of the individual to make a difference



ENERGY STAR Strategies

Residential
• Labeled Products

– 60+ categories
– 10-60% more efficient

• Labeled New Homes
– 20-30% more efficient

• Home Improvement 
Services
– Beyond products
– Ducts/home sealing
– Whole home retrofits

Commercial/Industrial
• Corporate energy 

management
– Benchmarking, goals, 

upgrades, 
management & 
systems (not widgets)

– Whole building label 
for excellence

– Technical Assistance
• Labeled Products
• Industrial
• Small business Initiative
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ENERGY STAR Products

• Heating and cooling: Central AC, Heat pumps, Boilers, Furnaces, Ceiling fans, 
Room AC, Ventilating fans 

• Office equipment: Computers, Workstations, Thin Clients, Servers, Monitors, 
Printers, Copiers, Scanners, Fax machines, Multi-function Devices

• Home electronics: battery chargers, cordless phones, answering machines, 
TVs, set-top boxes, DVD products, home audio, external power adapters, DTAs

• Lighting: CFLs, Residential light fixtures

• Appliances: Clothes washers, Dishwashers, Refrigerators, Dehumidifiers, Air 
cleaners, Water coolers

• Commercial food service: Refrigerators, Freezers, Holding cabinets, Ice 
machines, Dishwashers, Griddles, Ovens, Fryers, Steamers, Vending machines

• Home Envelope: Home sealing, Roof products, Windows/Doors
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Clear process for Setting/Revising ENERGY 
STAR Specifications

• Criteria weighed when developing or revising ENERGY STAR 
product specifications:
– Significant energy (GHG) savings will be realized on a national 

basis. 
– Product energy consumption and performance can be 

measured and verified with testing. 
– Product performance will be maintained or enhanced. 
– Purchasers of the product will recover any cost difference within 

a reasonable time period. 
– Specifications do not unjustly favor any one technology. 
– Labeling will effectively differentiate products to purchasers.

• Typically top 25 % of product models (not sales) but key criteria can 
trump that goal.

• Use a well documented, transparent process.
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ENERGY STAR for New Homes

• ENERGY STAR Homes 
– Typically 20-30% more energy efficient 

than homes built to the 2004 IRC

• Typical Features
– Complete Insulation System
– High-Performance Windows
– Tight Construction and Ducts
– Efficient Heating and Cooling System
– Efficient Appliances and Lighting
– Third-Party Verified
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ENERGY STAR Offers
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• Consumer and builder oriented resources
– Marketing toolkit for builders 
– ENERGY STAR Outreach Campaign
– Brochures and fact sheets
– Builder recognition  

• Partner Assistance 
– Sponsor and Utility Partner Guide
– Annual Utility and Sponsor Meeting 
– Builder recruitment events and sales training
– Technical assistance 
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Home Performance with 
ENERGY STAR

• Sponsored by a utility, state or local government
• A network of specially-trained contractors 

– Evaluate homes using state-of-the-art 
equipment

– Recommend comprehensive energy 
improvements

– Ready to complete the work or refer to 
someone who can

• Quality assurance program checks work of 
participating contractors to verify program 
standards are met

• Homeowner chooses and pays for improvements 
based on credible information
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ENERGY STAR Offers
• Lessons Learned from over 20 regional program sponsors

• Program start-up assistance
• Program Development Guidance 
• Program Plan Best Practices Guide

• Business development assistance for contractors
• Contractor Business Development Guide
• Successful Contractor Profiles
• Sales and Marketing Training

• Marketing materials 
• Marketing Toolkit (for both sponsors and contractors)
• Recommendations for Planning a Home Energy Makeover Contest
• Consumer Brochure
• Consumer video (NEW)

• Visit www.energystar.gov/hpwessponsors
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http://www.energystar.gov/hpwessponsors
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HVAC Quality Installation
• Scope

– Residential installations (new & 
replacement)

– ENERGY STAR not required but 
encouraged

• Guidelines: ANSI/ACCA HVAC Quality 
Installation Specification

• 2 Levels of Verification
• Partnership with ENERGY STAR

– Implementation guide
– Marketing material 
– Sample commissioning and verification 

reports
– Certificate
– Training
– Brand identity
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ENERGY STAR Offers 

• Implementation guide for 
HVAC quality Installation

• Marketing materials 
• Sample commissioning and 

verification reports
• Certificate
• Assistance with program 

startup and implementation
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Homeowner Education 
Through the Web

• Home Energy Advisor 
Make a plan 
www.energystar.gov/homeadvisor
Can be hosted on your site

• ENERGY STAR @ Home
Go room-by-room
www.energystar.gov/home
Can be hosted on your site

• Home Energy Yardstick
Track your progress
www.energystar.gov/yardstick
Can be hosted on your site

http://www.energystar.gov/index.cfm?fuseaction=home_energy_advisor.showGetInput
http://www.energystar.gov/homeadvisor
http://www.energystar.gov/home
http://www.energystar.gov/yardstick
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ENERGY STAR For Commercial 
Buildings

• Develop and promote strategies for reducing 
building energy use by 10, 20, and 30%

• Value proposition/market segmentation 
• Benchmarking
• Continuous improvement management 

practices
• Whole-building efficiency upgrades (O&M as 

well as capital)
• Re-benchmarking & tracking
• Recognition
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Fuel Efficiency

MPG

Is 18 MPG high or low for 
an automobile?

Energy 
Performance

EPA 
Benchmarking

Is 80 kBtu/SF/YR high or low 
for a building?

Is Your Building Performing 
Well?

16
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Hospitals Retail Office Buildings Hotels

Medical 
Office Buildings

Waste Water 
Treatment Plants Courthouses Financial Centers

Warehouses Dormitories Supermarkets Schools

Eligible Space Types

17
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ENERGY STAR Offers

• ENERGY STAR @ Work 
Show consumers how to 
save energy at work

• Can be hosted on your site
• www.energystar/work
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• Marketing and Communications Support
– National Campaigns 
– Partner testimonials
– Partner matchmaking

• Tools & Resources
– Portfolio Manager
– Energy Management Guidelines
– Creating an Energy Management Team
– Building Upgrade Manual
– Calculator Tools

• Technical Assistance
– Program best practice information
– Automated benchmarking support

• On-Line Training
– ENERGY STAR Challenge: Getting 

Started
– Portfolio Manager Training
– Designing Top Energy Performing 

Buildings

http://www.energystar/work
http://www.energystar.gov/index.cfm?c=bygtw.view_showOffice
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ENERGY STAR for Industry
• Now includes 16 industrial sectors
• Focus meetings a continuing success

– Peer exchange
– Sector-specific barriers and opportunities

• ENERGY STAR label available in five sectors
– auto assembly
– cement
– wet corn milling
– petroleum refining 
– pharmaceutical manufacturing

• Will add two new industries each year
– steel mini-mills & metalcasting (likely), 

2009 
• Advanced strategies in energy management

– Focus on influencing energy value chain
• Supply Chain Working Group
• Specialized supplier initiatives in focus industries
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Assisting Industry with Excellence in 
Energy Management



National Consumer Campaign

• Major elements
– Pledge & pledge drivers
– Youth & community service
– Local event tour
– National media outreach
– More at 

www.energystar.gov/changetheworld

Change the World, Start with ENERGY STAR
• A national campaign encouraging all Americans to join with 

millions of others and take small, individual steps that make a 
big difference in the fight against global warming

http://www.energystar.gov/changetheworld
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Other Campaigns

Business-Oriented Campaigns
• ENERGY STAR Challenge

– Galvanizing more than 1,500 end users to 
improve energy efficiency in commercial 
& industrial buildings by at least 10%

• 36 states; 270 local governments; 99 
school districts; 35 associations

• Low Carbon IT Campaign
– Power management for businesses 

• Computers & monitors

DOE-led Campaigns
• Operation Changeout

– The military challenge
• ENERGY STAR recycling campaigns

– Refrigerators, Clothes washers

http://www.energystar.gov/index.cfm?c=recycle.pr_refrigerators
http://www.energystar.gov/index.cfm?c=recycle.pr_clotheswasher
http://www.energystar.gov/index.cfm?c=challenge.bus_challenge


Partner Resources
General
• Join ENERGY STAR 
• Logos, Publications 
• Awards 

By Partner Type
• Utilities/Regional Energy Efficiency Program Sponsors 
• Product Manufacturers 

– Product Specifications 
– Product Specifications in Development 
– ENERGY STAR Unit Shipment Data

• Retailers
– Sales data

• Residential New Construction Industry 
• Home Performance with ENERGY STAR Program Sponsors 
• Buildings & Plants, Small Businesses & Congregations 
• Service & Product Providers
• Residential Contractors 
• International Implementation of ENERGY STAR 

• Web Linking Policy 
• National Campaigns 
• Training Resources: ENERGY STAR 

Training Center  



Tool/Resource Partner Use

PSA Materials


 

30 second TV PSA


 

2 minute video 
PSA



 

4 print PSAs

Customization/co-branding available for 
nonprofit organizations.

@ Home Tool Customization available to include 
information on related rebates by 
partners.  Partners can also link to the @ 
Home tool directly in way that allows 
consumers to experience the tool without 
leaving the partner’s web site. Example 
site: 
http://www.exeloncorp.com/ComedCare_ 
Main/ComedCare/getresults/HomeTool/

@Work Tool (New!) Like @ Home tool, customization 
available to include information on 
related rebates by partners.  Partners 
can also link to the @ Work tool directly 
in way that allows consumers to 
experience the tool without leaving the 
partner’s web site.

Partner Resources

http://www.exeloncorp.com/ComedCare_Main/ComedCare/getresults/HomeTool/
http://www.exeloncorp.com/ComedCare_Main/ComedCare/getresults/HomeTool/
http://www.energystar.gov/index.cfm?c=bygtw.view_showOffice


Tool/Resource Partner Use

Home Energy Yardstick Partners can host the Home 
Energy Yardstick – allows 
customers to compare their 
household’s energy use to others’ 
across the country and get 
recommendations for 
improvement. Example site: 
http://www.lipower.org/efficiency/h 
p_yard.html

ENERGY STAR web 
banners, royalty free 
images, posters, 
marketing and 
informational materials

Customization/co-branding 
available.

ENERGY STAR 
publications

Customization/co-branding 
available for some publications.
www.energystar.gov/publications

Partner Resources

http://www.lipower.org/efficiency/hp_yard.html
http://www.lipower.org/efficiency/hp_yard.html
http://www.energystar.gov/publications


Partner Resources
Tool/Resour 

ce
Partner Use

Rebate Finder Lists partner rebates for ENERGY STAR qualified 
residential products. There is also a Commercial Food 
Service (CFS) rebate finder that lists rebates offered by 
partners for ENERGY STAR qualified CFS equipment.
Rebate Finder: www.energystar.gov/rebatefinder
For CFS: www.energystar.gov/cfsrebate_locator

Database for 
Incentives and 
joint 
Marketing 
Exchange 
(DIME)

Lists partner rebates for ENERGY STAR qualified 
products, but unlike the Rebate Finder, DIME is 
designed for manufacturers and retailers to identify 
regional incentive and marketing opportunities for 
promoting ENERGY STAR qualified products. DIME 
also enables all partners to coordinate with the 
appropriate contact from other partner organizations on 
promotional opportunities.
DIME: www.energystar.gov/dime

Quantity 
Quotes

Institutional customers like multifamily building owners, 
public housing authorities, state and local governments, 
universities, and others can easily locate available 
ENERGY STAR qualified products, make contact with 
suppliers, and negotiate discounted prices. 
Url: www.energystar.gov/QuantityQuotes

http://www.energystar.gov/rebatefinder
http://www.energystar.gov/cfsrebate_locator
http://www.energystar.gov/dime
http://www.energystar.gov/QuantityQuotes
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Campaign Resources
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Some Useful Links
• www.energystar.gov
• www.energystar.gov/partners
• www.energystar.gov/index.cfm?c=logos.pt_guidelines
• www.energystar.gov/changetheworld
• www.energystar.gov/challenge
• www.energystar.gov/homeperformance
• www.energystar.gov/homes
• www.energystar.gov/benchmark
• www.energystar.gov/newbuildingdesign
• www.energystar.gov/industry
• www.energystar.gov/publications
• www.energystar.gov/training
• www.energystar.gov/DIME
• www.energystar.gov/Quantity/Quotes
• www.energystar.gov/rebatefinder
• www.energystar.gov/cfsrebate_locator
• www.energystar.gov/home
• www.energystar.gov/work
• www.energystar.gov/taxcredits

http://www.energystar.gov/
http://www.energystar.gov/partners
http://www.energystar.gov/index.cfm?c=logos.pt_guidelines
http://www.energystar.gov/changetheworld
http://www.energystar.gov/challenge
http://www.energystar.gov/homeperformance
http://www.energystar.gov/homes
http://www.energystar.gov/benchmark
http://www.energystar.gov/newbuildingdesign
http://www.energystar.gov/industry
http://www.energystar.gov/publications
http://www.energystar.gov/training
http://www.energystar.gov/DIME
http://www.energystar.gov/Quantity/Quotes
http://www.energystar.gov/rebatefinder
http://www.energystar.gov/cfsrebate_locator
http://www.energystar.gov/home
http://www.energystar.gov/work
http://www.energystar.gov/taxcredits
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Thank You!

• Hewan Tomlinson
– US EPA
– Tel: 202-343-9082
– Email: tomlinson.hewan@epa.gov

mailto:tomlinson.hewan@epa.gov
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