
Methods for Increasing Sales of 
Electronics at Retail

CEE Presentation September 17 th, 2010

SUSTAINABILITY
Sustainability through People, Technology and the P ursuit of Happiness



���� ���� ���� ���� ���� ���� ����

� � � � � � � �� �� 	


 � � �� 


� �
 �� � �

� � 
 �� � � �

� � � �� � � �
� � � � � �
 � � � �� �

� �� � � �

� � � � �

���������	
� �	

������ ���������	������������������

Best Buy’s Approach to Corporate Responsibility

To be most effective, our sustainability 
strategy will align with our business 
strategy.
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Corporate Responsibility has evolved at 
Best Buy.
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Exclusive Sales Event (coupons)

Exclusive Sales Events (ESE) 
run once a month and can be 
specific to a department or a 
product.  Invitations are sent 
by direct mail.  Coupon offers 
can be made at any time, but 
do have limitations on 
interaction with other offers.
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E-mail & Online Category Pages
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Reward Zone ®

Best Buy – Sustainability through People, Technology  and the Pursuit of Happiness



Retail Training
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Retail Training (cont.)
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Utility Produced Signage
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Best Buy Produced Signage
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In-Store Assortment
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In-Store Assortment (cont.)
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In-Store Assortment (cont.)
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In-store Co-branding
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In-store Co-branding (cont.)
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Follow Up
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Empowering Consumers Through the Smart Grid
September 29 th, 2010 8am – 12pm CST
Best Buy Headquarters, Richfield MN
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Best Buy 2010 Utility Summit
October 26 th, 2010  8am – 5pm CST

Best Buy Headquarters, Richfield MN
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