
Sears Holdings and Energy Efficiency

Enabling our customers to become more energy efficient
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Growth in the Green Market
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While consumer awareness and attitudes towards green are 

improving, customers are still taking small steps

Source: 2008 HIRI/Yankelovich “Impact of Green in Home Improvement” report
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The market is dominated by green consumer products, but opportunity 

strong for appliances and electronics

Source: 2008 Mintel/Environmental Business Journal and Nutrition Business Journal  HP2 Market



Refocusing priorities



7

As a leading retailer in appliances and home electronics, these 

products became the focus of our initial efforts
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Home Appliances Developed the Green Leadership Team to spearhead

Energy Efficiency Efforts 

Expand our customer base by 
executing initiatives that focus on 
products, services and external 
collaborative relationships while 
delivering energy savings to our 
customers and Sears Holdings 

Corporation.

Green Leadership Mission



Solidifying our position as an Energy Efficiency 
Provider
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Sears is helping consumers start by upgrading their appliances to 

energy efficient/ENERGY STAR qualified models 

Sears is helping families make  
the switch to 5 million ENERGY 

STAR qualified appliances, 
which could save each family 

over $2500 in utility bills*. Plus 
we’ll be removing and recycling 
inefficient appliances — taking 

them off the energy grid for 
good

Our mission

www.searsbigswitch.com

*Based on utility savings over 5 years associated with replacing the 

following 10-year-old non-ENERGY STAR qualified products with new 

ENERGY STAR qualified products: refrigerator, dishwasher, clothes 

washer, room air conditioner, and water heater.
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Sears was the first national retailer to be a partner with the EPA for the 

Responsible Appliance Disposal (RAD) Program 

� In 2009, Home Services Delivery reported to the 
RAD program that they hauled away nearly 
424,046 end-of-life appliances (refrigerators, 
freezers, dehumidifiers and window air 
conditioners).

� Recycling of these end-of-life appliances 
generated:

� 216,217 lbs of refrigerant. Greenhouse 
Gas (GHG) emission avoided - 366,867 
metric tons of carbon dioxide 
equivalent. Ozone Depleting Substances 
(ODS) avoided – 23,933 lbs (ODS-
weighted).

� 4,686 lbs of foam blowing agents (CFC-
11). GHG emission avoided -10,297 metric 
tons of carbon dioxide equivalent. ODS 
avoided - 2,126 lbs (ODS-weighted).

Environmental Impact
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Partnerships with utility companies help grow important initiatives

Recycling events

� Sears worked in partnership with 
Southern California Edison (SCE) 
removing over 150 appliances from the 
electrical grid for a one day special RAD 
event in the LA market.

� Also offer drop-off service events in 
stores 

� In Poughkeepsie, NY, over 600 AC 
units were dropped off at Sears 
stores during a Memorial Day event

� In pilot stage of innovative online and in-
store small electronics buy-back and 
trade-in programs



Connecting the whole home
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Sears plans to leverage its millions of touch points to provide 

customers with energy efficient products and services

� Interactive website to educate 
consumers on things they can do 
in each room

� Rebate finder site with up-to-date 
information on government rebates 
for energy efficient products and 
services

� Provides our customers with most 
up-to-date info on our green 
initiatives

www.sears.com/green



Questions?


