CEE Commercial
Buildings Workshop
January 16, 2007

Getting the Attention of Owners &-
Managers — the Real Estate Industry
Perspective
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B ENERGY STAR
1999 - 2001
61.4 kBtu/ft2/yr

= CBECS Average
106.7 kBtu/ft2/yr

[JCBECS
Top 25%
51.4 kBtu/ft2/yr

£ CBECS
Bottom 25%
226.3 kBtu/ft2/yr
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%((3 2ITHUV 6ROXWLRQV DQC
SHVRXUFHYV

* Intended audiences: property owners,
managers, and operators

« Education, tools, and case studies to
demonstrate how to:
Identify and implement easy, no- and low-
cost ways to improve energy performance
Present compelling financial returns to clients
for energy efficiency projects
Improve tenant comfort and satisfaction,

extend the life cycle of equipment, and
increase operational control

% ((3 211HUV 6ROXWL\EQV DQG
5HVRXUFHV FRQ

* Online and in-person training

* Web portal of resources

» Six-course curriculum — 2 hours each
Introduction to Energy Performance

How to Benchmark Energy Performance - Using EPA’s
Energy Performance Rating System

Energy-Efficient Audit Concepts and Economic Benefits

Low-Cost Operational Adjustments to Improve Energy
Performance and Reduce Costs

Valuing Energy Enhancement Projects and Financial
Returns

Building an Energy Performance Awareness Program
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Customized technical and management
support
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* Recognition for achievements
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:: Federal Agencies
:: Regional Programs
:: Utilities

3DUWQH

K\ 6KRXOG 3URJUDP
7THDP ZLWK %209%"

BEEP is the best path to credibly and
efficiently reach a tough market segment

Since BEEP trains people and companies
on how to incorporate changes into their
business processes, so improvements
are sustained and grow over time

Sponsors can promote other programs
during BEEP trainings

Market impact is measurable and
meaningful
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www.boma.org /
aboutboma /beep




